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INTRODUCTION 


In the last eight years there has been a rapid growth in the 
recreational trailer, mobile home and industrial camp unit industry 
in Alberta. The total value of factory shipments of this industry in 
Alberta in 1961 was $2,900,000 and by 1970 is estimated to be $98,700,000. 

It was decided that a study of the components used in the industry 
might reveal a number of manufacturing opportunities. A range of compon- 
ents was selected for each type of trailer to be studied; recreational 
vehicles, mobile homes, and industrial camps. Most of the manufacturers 
of these trailers in the province were visited with a view to gathering 
data as to the quantity of each component used per unit produced. This 
was related to the firms proposed 1970 production to arrive at a project- 


ed 1970 market. 


DESCRIPTIONS AND DEFINITIONS 


A problem of terminology sometimes becomes evident in any discussion 


of the trailer industry. The following descriptions and definitions will 


attempt to clarify the various trailer types. 


These descriptions and definitions are for the purposes of this 


report and should not be taken as "official". An attempt has been made 


to provide something of a concensus of the terms used in the industry. 


Tent Trailer 


Travel Trailer 


Truck Camper 


Motor Home 


Mobile Home 


A recreational trailer in which the walls of the 
units are canvas or other fabric. 

A recreational vehicle not more than 29 feet in 
length or 4,500 lbs. in weight. Normally used 

as a temporary domicile during vacations. 

A recreational vehicle capable of being mounted 

on the back of a pick-up truck normally of the 

1/2 or 1 ton variety. Usage conforms to that for 
Travel Trailers. 

A recreational vehicle somewhat resembling a bus 

but where living quarters take the place of the 
passenger area. Usage conforms to Travel Trailers 
but may extend to much longer periods of time. 

A fully equipped residence over 29 feet long mounted 
on a frame and running gear. Installation on a site 
is normally on a semi-permanent basis. Intended as 


year round accommodation. 


Industrial 
Housing Unit 


Sectionalized housing consisting generally of 
bunkhouse, washhouses, kitchen building and 
dining rooms. These units are mounted on skids 
or running gear. They are used to provide ac- 
commodation for workers at relatively remote 
areas, e.g. oil and mining exploration and 


recovery. 





00S 00S ‘ qT 
OOL*2 S000 SeT 
G29 0S4°6 
ROT 000‘ 6 
QTT 001‘ eT 
Ce) 000£ LOT 
GHOST OOFS9E 
LE OO0€ ‘ hg 
62 O19‘ TT 
rte OoL‘ T 
6€2 000‘ 02 
1h 000‘ O€ 
09664 002% 6t 
(Eye © OcSae 
GU) 0 Dat 
000, $ 
anTeA XI 
Tajo], puesy 


OOL "er 000° ar 
SOT 0006 
(0) 000‘ 66 
GE9 00S ‘SZ 
* % 
+9 OOT ‘6 
G9 Oo £6 
009fE 00692 
Cis) 0S9°T 
Gb) 000*T 
000, $ 
oNnTeA Wave 


SyTuq suTsnoy 
Telzysnpult pue 
SoWMOH STT AoW 








00S 00S‘ HT 
G29 = OSH 6 
OTL = 00L. cl 
(T) 000°89 
Olt =». 00G. 08 
Le OO0€ S72 
62 O49‘ TT 
22d 001, T 
GLige 0065 OF 
90T O0L‘02 
OOS Tam OO Od 
(Wee roLe 
(T) 492 
000, 
fous BGVs) 
S8TOTYaA 
TBUOTBAIIOY 
TeLOI, 


* %* 

* * 
GIT ool‘ ZT 
(T) 00089 
OTH 00g‘ OT 

% * 

% * 
rtd ool‘ T 
Cup 002! 1 
OS 002% 2, 
ogL 002‘ L 
(T) ost 
ou) HT 

000, 
ack RB 





SouOH 10J0W pu 
siedueg yonzy, 
SIITTVly, Taaety, 


09 


9S 


O 
Gu 
( 


we" 10 


000, $ 


ONTeA 
SI9TTely, 7Usz, 


00S‘ €T 


Bah) 





OLOT - VINEEIV NI AMDQNGNT YaIIVeL FHL Ad NOLIdMWNSNOO LNYNOdWOO GHLWWNILSH 


ON *uUsAO TT BUS B 
UTA STQeTTeae OSTe aie ayy, 
*sesd susdoid Sutsn siteuing € 

Io 2g ATTeotTseq jo ySTSsuOD 
‘SeTOTYSA TBUOT}BSIO8I UT 
pasn se ‘sasuel asayy,)sesuey 


“ON sooeuiIng 
“ON S137 ea 
“ON woolyyeg ‘ueq ySneUuxy 
“ON adAJ, MOpUuTM fSqQUeA JoOoY 
“ON umnutumtTy ‘SMOpuTM 
*ON umutumtTy ‘£s100qg 
“ON Teysepag pue BUTPTOW) 
SZeaT yAOddng aeTaqeRy 
“ON syosy yUBy, euedorg 
“ON Ssyoey aIty eteds 
“ON “9TOTYy 


~3A BSUTMOZY 9343 0F PeyozTY 

OU ST 4T UeyM JaeTTer4 94 
‘SUTTSAeT JO Suvoul eB SapTaoad 
pue ‘IoJ yIoddns pityy e 

se $308 3 “aeTdnoo 344 

puryeq yyustTa ATT eMIOU 

JeTTe1I4 2yy JO swery 3uy 
09 peyoezye ST STUL)Syoer 

“ON (yonry 
2o Jed Jaeyite *49TUN But 

-Tney 343 JO YoUTY TTeQ 944 
07U0 SUTJ pue TeTTely 944 

JO sweetly 34} 09 poyouzze St 
zeyy JZUsUOdUOD SYT,) SteTdnoD 

"ON igen Sutuuny 
“II W Tee7g TeuUuEeyD-eTsuy 
"1° SuTqny, T9e7g Teingzon4z37g 








9L 000°6T = - 9. 000 6T * * * x ‘ON sdoy, eTqQe], 
OZ ont’? * * * x % * * x WW (*peTdeys aq 04 
4F MOTTe 09 Qe} UTR epPTM 
@ UQTM edeys UT IeTnqny 
ST 4I °*SaeTOTYUAA TBeUOT ABET 
-oaz uo ATTensn *STTBA pus 
SUTTL90 943 JO StaurOD. 343 
uT pesn ST 4BUQ UOTSHIZ 
-xX9 O19SeTd eTqTXeTj e ST 
STUL)(SUTITEM PEepeeg) duty 
62 000‘02S'T x * * % x x * * go se (2) Wray, otasetd 
ech O09*9T AGS 0056 OLE oo€’h * x x x °ON (2) S99TTOL 
B0E 000s HT = : BOE 000‘ tT % * * x ‘ON (2) 
SexOqgeso0I[ y SIOJZBVISSTAey 
GEq 009% 4 66 009‘T 9EE = c0g*2 9EE 009‘ 2 = - “ON SyeuTqeD reMoyS 
H6E 002°R H6€ 002g = = = = = - *ON sqnzyzeg 
209 0066 HE GOS 000‘ T2 16 00S 6 qT * x % x ‘ON SHUTS 
GL )mOOe- 7h * x x x x * % £41°bg*W SUTPTS TeIaW peyeoTiqey 
i Za OOOL Se = = te 000‘ 2 i2 000‘Z = - ‘ON 4UeuyZteduoD yUBy euedory 
4S  O0S‘ET 4S 00S‘ €T = = = = = = -20N (Zc) sqzue, AouwTYD 
9€ 00S‘T6 9€ 00S‘ T6 > - 2 = < - *ON (tooTd) Taystsey 4eeq 
Ogt 000‘ 006 Ogh 000‘ 006 - - . - - - 94a qong Sutzeey 
19 00902 AS 00046 GE 009‘ TT x * % x» “ON ‘*UBsl FSNeYyXS UB JNOUITA 
JO UYTM STQBTTeAe ST 4I 
*o9prszno Wey. SQUZA Pus 
aSuel 344 WOT SsINOpo But 
-Yooo 8 B24 249 S940 VeBO AT 
*3A04S JO eB8uBl SuTYyYooo we 
sA0ge peoBeTd Tey{ouW yYeeys jo 
aoatd @ ST STY],) SPpooH asuey 
000, $ 000, $ 000, $ 000.$ 000, $ 
anteA A965 onTeA XB anteA Aw onTeA X75 ONTeA Pare 
Te{O], puery SoTUQ Sut Snoy SITOTYSA, SowOH AOF0W Y SIIXTTBly, VU9], 
Tetazqysnpuy pue TBUOT BILD 9Y siedueg yonty, 


sawoy eTT Gow 





TRIO], 





SIOTTBI], Teaety, 





(penutyzuos) * + + + * + uoTydumsuog qUeUoduIOD pez MUTISq 


*SOTISTIeIS JO nesting eytzeqry :Hounos 


"T@}O} UT PEPNTOUT x 


*I8TTeIy JO adfQ stud UT pesn ATTeULIOU JOU ST YZUSUOdWOD STU], - 


 ONTCA @ SUTULIaZep 04 pesn SeM SodTId TamMOT 949 aSeo YoRe UT 


qytun ted e¢ - 4¢ - sque, AsuwTYD 


(9se0 STy} UT pesn sem soTad Xoqaoy ayy) yun sad GIT¢ - 22g - Sexoqao— pue S10} e19e8TI say 


yoos ted ~9 - $2 - WAL OT3SeTG 


qyfun ted OGT¢ - OS$ - AeTT BIL Teaser, SZeTTOT 
:SMOTTOJ Se sotTdde qyusuodwuos 344 JOJ aBuvr sotaud eBeazeane ue Saseo asayq jo YyoRe UT (ic) 


*SUTPBSTSTW UMOUS SUMTOA 3YyQ OF peTTdde 


SNTBA sTSZuTS Aue syeU PTNOM SeBussl sotad BSury[nser 3yy pues squeuodwoo asayy jo sedeus pue sazts Jo AZaTIea su], (T) 


Becw *OOT cc 
0SS §600S'S 
0S6 oO00‘fOgE 
Ons 0009 


000, $¢ 
anten 438 


TeyOT, puesy 





ec OOGSET 
OSS 00S‘°¢ 
0S6 O00‘09£ 
O“S  000'9 


000, $ 
ants 1GNs) 
“S9Tun suTSnoY 
TBTIysnpul pue 
SawoH eTTqQOW 


000, 

enteA  A4B 
SaTOPUsA 

TBUuOT ealosy 
[BVO], 





000, $ 


an TBA 4d 
ssuoy 1090W pus 

sizedueg yond, 
SLIaTTB1], Teaety 





- - “ON 109799UU0D L9MOg 
- - “ON ptog temog 
S - “qa°bs-w BUTTT99 LOF1aquUyT 
- - “ON (Sutazsaog) sassnizy, Jooy 
- =" FaeW (UuoTYeTTSIS 


-UT 04 Zotaid pattdde useq 
sey s0BjIns peyUuTId Be YOTYUM 
uo WII4 IO suTpTNOw uspoom) 

SUTPTNOW peyustUty-s21g 


000, $ 
ante 248 


SIOTTBIy, PUT, 





(panutquos) + * * + * * uoTYydumsuoD qusuoduI0D pay BUITySY 


ESTIMATED TRAILER PRODUCTION IN ALBERTA 1970 





Estimated Estimated 
Number Value Total 
of Units Per Unit Value 
$000 
Tent Trailers 13,500 600 8,100 
Travel Trailers 7,200 2,000 14,400 
Camper and Shells 85300 1,200 4,000 
Motor Homes 300 10,000 3B000 
Mobile Homes 8,200 6,600 54,000 
Industrial Housing 3,900 4,300 15,200 
TCGUORE LORS SOS GIT ies,.0'sn be BSP WOS TO .8u 0k 98 ,700 


SOURCE: Alberta Bureau of Statistics 


COMMENTARY 


Almost all components are coming from outside the province and 
many from outside the country. There are many Alberta firms that have 
the machinery and technical knowledge, presently being used on the pro- 
duction of other goods, to manufacture some of these components. For 
example, a firm presently building kitchen cabinets for houses could 
build cabinets for travel trailers, mobile homes, etc., or a sheet metal 
shop may have equipment capable of fabricating metal siding for trailers. 

It must be remembered at this point that this study deals only 
with the Alberta market. While Alberta is becoming the centre of the 
industry in western Canada, there is also a market for these components 
in other western provinces. 

Generally, the decision to purchase any component or raw material 
‘will depend on price, quality, and service. Normally, all three factors 
will enter in the purchase decision, although, due to certain circum- 
stances, one factor may become more important than the others. This 
should not be taken to mean that the remaining factors are not important, 
but that one may override the others in the decision. 

To those manufacturers who produce on an assembly line basis, i.e., 
produce for inventory rather than to order, service can be said to override 
the other two factors. By service is meant the ability to deliver a com- 
ponent at a specified time so that production schedules will be met. It 
also means that deliveries will be often enough and in small enough quant- 
ities so that the purchaser is not required to hold a large inventory of 
the component just to assure himself that it will be available when it is 
needed. Most of the manufacturers indicated they would be willing to pay 


a@ slightly higher price if they could be assured that the order would be 


delivered promptly. They felt that the extra cost was justifiable if 
a production slowdown or stoppage for even one day was averted. Again, 
it must be emphasized the price and quality will not be overlooked, but 
simply assigned a relatively minor role. 

Manufacturers producing custom built units, i.e., to customer 
specifications, normally are a little more lenient about service when 
it comes to making a purchasing decision. Custom builders are concentra- 
ted in the industrial camps and travel trailer industries. Since they 
are not as closely scheduled, a difference of a day or two in delivery 
time will not materially affect the completion of the unit. Also the 
unit will normally be built by a small crew of men who, if one part or 
component has not arrived, can be shifted to another part of the unit. 
The manufacturer will look closely at cost versus quality. Since he is 
competing with manufacturers producing on an assembly line he must watch 
costs very closely. But, because the customer has determined the speci- 
fications, the manufacturer must assure that the overall quality does 
not suffer. 

Service is not entirely overlooked. A custom manufacturer would 
not be too pleased if the sale of a trailer, thus receipt of his money, 
were delayed because of the late arrival of a component. 

In the case of most manufacturers of industrial camp units, speed 
of delivery is a very important selling point. Thus, if a contract is 
made for the supply of a number of custom built units, the delivery of 
components becomes crucial. A delay in the arrival of components could 
cost the industrial camp manufacturer a great deal of money and possibly 


future contracts. 


A manufacturer of components in Alberta by his proximity to ne 
trailer manufacturer, has 4 distinct advantage over component producers 
outside the province. Most manufacturers contacted expressed a desire 
to have all their components made for them rather than having to make 
their own. In some cases this desire extended to all parts of the trail- 
er, walls, floor, frame, etc. These firms suggested that the ultimate 
operation would be where one day's supply of components would arrive at 
the plant each morning. No component inventory would be held and none 
produced, thus releasing substantial quantities of working capital. The 
only way this kind of supply operation could be set up is through local 
producers, as liaison would be very important. It is doubtful that such 
a daily supply situation would be workable at this time, however, the 
idea of small deliveries of components at frequent intervals is possible. 

There is also a possibility of manufacturing products for the 
"aftermarket", i.e., accessories not included on the trailer at the 
time of purchase, but which can be added later. This market is normally 
confined to accessories for recreational trailers and truck campers. 

They can include many of the components on the accompanying list such as 
heaters, ranges, and refrigerators. They can also include extras that 
are not normally included on trailers and campers, e.g., intercom systems 
for campers and motor homes, special jacks for trailers and stabilizing 
arms for truck campers. A glance through any magazine on recreational 
vehicles will give the reader some idea as to the number and diversity 

of products available in this aftermarket. 

The Canadian Mobile Home and Travel Trailer Association and the 
Canadian Standards Association have co-ordinated their efforts to establish 


a set of standards for mobile homes and travel trailers. The standards , 


which are available from the Canadian Standards Association in Ottawa, 
cover the following broad categories: 
Electrical Gas Service Vehicular 
Plumbing Oil Service Structural 

A firm contemplating the manufacture of one or a number of com- 
ponents should write the Canadian Standards Association to find out 
whether or not C.S.A. approval will be necessary. 

The market for tent trailers, travel trailers, truck campers 
and motor homes is generally expected, by those in the industry, to 
grow at a rapid rate for the next five years. After that growth will 
more closely correspond to population increases and the rise in income 
and leisure time. 

The market for mobile homes is forecast to continue growing at 
a fast pace. However, the availability of more favourable financing 
arrangements and the eaves of well-planned and serviced mobile home 
parks will trigger a great increase in the demand for these homes. This 
will be especially true should the present need for low-cost hous ing 
continue. 

The industrial camp market is closely related to resource explor- 
ation and exploitation in relatively inaccessible areas of the world. 
As the know resources are depleted new sources must be found. The search 
will continue to be carried into areas where little or no exploration 
has taken place. The need for industrial camps to house workers will 
grow as this activity increases. 

The outlook appears to be promising for this industry in the near 
future. But, due to a lack of component suppliers, the long term out- 
look is not as bright. If this industry is to continue to grow in this 


province it must become relatively self-sufficient. Alberta cannot be- 


come the centre of this industry in Canada if it must continue to travel 


outside the province for its components. As competition increases, and 
costs must be lowered, the only logical alternative will be to situate 
eloser to suppliers, thereby reducing or eliminating the supply lines 
and their resulting transportation costs. The only other solution to 
this long term dilemma is for the component suppliers to be situated 
closer to the trailer industry. 

As the market for the trailers grows, the component requirements 
will also grow. Longer production runs would allow lower prices for 
these components. Correspondingly, the cost of the trailer would be 
reduced and the competitive position of the industry in Canadian and 
possibly export markets would be favourable. Since there are few com- 
ponent suppliers in the province at present, there are definite manu- 


facturing opportunities. 


TRAILER MANUFACTURERS, ALBERTA 1970 


A and C Knight (Alberta) Limited 
P.O. Box 666, 
Medicine Hat 


Akkerman Trailers Limited 
5339 - 17 Avenue, S.E., 
Calgary 


Apollo Manufacturing Industry Ltd.. 
8829 - 63 Avenue 
Edmonton 


Ashburton Holdings Ltd. 
4708 Manhattan Road S.E. 
Calgary 


Atco Homes Ttd. 
Su Avenue & 24 Street S.W. 
Calgary 10 


Atco (Western) Ltd. 
54 Avenue and 24 St. S.W. 
Calgary 10 


Blackfoot Industries 
3110 - 17 Avenue, S.E. 
Calgary 


Boise Cascade Mobile Homes & 
Recreational Vehicles (Canada Division) 
Lethbridge 


Bridge Trailer Industries, 

Div. Wm. Schmidt Sheet Metal Ltd. 
103 - 4 Street N.E. 

Calgary 


Bronco Industries 
4616 - Manitoba Road S.E. 
Calgary 2h, 


Commodore Mobile Homes Ltd. 
P.O. Box 5124 Postal Stn. A 
Calgary 9, 


Corab Services Ltd. 
4609 Manitoba Road S.E. 
Calgary 2h, 


Dual — Crate Industries Ltd. 
Eckville 


-Mobile Homes 


-Truck Campers 
-Utility Trailers 
-Truck Vans 
-Wellsite Trailers 


-Tent Trailers 


-Motor Homes 


-Mobile Homes 


-Industrial Housing Units 


-Truck Campers 
-Truck Canopies 


-Travel Trailers 
-Mobile Homes 


-Tent Trailers 


-Truck Campers 


-Mobile Homes 


-Travel Trailers 
-Industrial Housing Units 


-Travel Trailers 


Engineered Homes Ltd. 
M M Division, 

239 - 19 Street N.E. 
Calgary 


Fortier & Associates Services Ltd. 


1uh10 - 118 Avenue 
Edmonton 


Gendall Building Supplies Ltd. 


7508 - 101 Avenue 
Edmonton 


General Industrial Camps 
14630 - 125 Avenue 
Edmonton 


George Lynn Construction 
hol. bay LO Avenue, N.E., 
Calgary 


Glendale Mobile Homes Titd. 
Wetaskiwin 


Haico Manufacturing Ltd. 
3516 - oh Avenuc S. 
Lethprt A oe 


Instant Housing Industries Ltd. 


2299 - 16 Avenne N.E. 
Ca) garw 


Tslander Trailer Mfg. & Rental 


10004 - 156 Street 
Edmonton 


Kendon Craft Ltd. 
Wie = s7sStreet.c. kh. 
Calgary 


Lark Industries 
15431 - 118 Avenue 
Edmonton 


Mark 111 Manufacturing Ltd. 
1422 - 2 Avenue, South 
Lethbridge 


Merrywood Industries Ltd. 
Noves Sub. Div. 
Lloydminster 


-Mobile Homes 


-Industrial Housing Units 


-Mobile Homes 


-Industrial Housing Units 


-Truck Campers 


-Mobile Homes 


-Travel Trailers 
-Truck Campers 
-Motor Homes 
-Mobile Homes 


-Mobile Homes 


-Truck Campers 
-Travel Trailers 


-Travel Trailers 


-Truck Campers 


-Travel Trailers 
-Truck Campers 
-Truck Canopies 
-Tent Trailers 
-Motor Homes 


-Truck Campers 
-Travel Trailers 


es 


Mobilcraft Industries Ltd. 
1439 A - 17 Avenue S.E. 
Calgary 


Mobile Living Products Ltd. 
P.O. Box 1540 
Lacombe 


Muttart Mobile Homes 
Acheson 


Nodwell Bros. Ltd. 
32h - 36 Avenue N.E. 
Calgary 


Norby Enterprises 
Stavely 


Norseman Products (1963) Ltd. 
14439 - 125 Avenue 
Edmonton 


North Star Truck & Trailer Centre Ltd. 
9834 - 50 Avenue 
Edmonton 


Northwest Design & Fabrication Ltd. 
Fort McLeod 


Otto Mfg. Enterprises Ltd. 
9715 - 56 Avenue . 
Edmonton 


Parkside Industries Ltd. 
221 - 10 Avenue, S.W., 
Calgary 


Porta-Built Industries Ltd. 
Spruce Grove 


Prebuilt Manufacturing Ltd. 
619 - 4 Avenue, North 
Lethbridge 


Roadway Trailers Limited 
6925 - 103 Street 
Edmonton 


Safari Manufacturing Ltd. 
7025 - 82 Avenue 
Edmonton 


Santa Rosa Industries Ltd. 
12336 - 66 Street 
Edmonton 


-Travel Trailers 


-Truck Campers 


-Mobile Homes 


-Industrial Housing Units 


-Travel Trailers 


-Tent Trailers 
-Truck Campers 


-Motor Homes 
-Industrial Housing Units 


-Mobile Homes 


-Tent Trailers 


-Tent Trailers 


-Industrial Housing Units 


-Truck Campers 

-Travel Trailers 
-Industrial Housing Units 
-Motor Homes 


-Truck Campers 
-Travel Trailers 
-Industrial Housing Units 


-Travel Trailers 


-Truck Campers 





South Park Industries Ltd. 
4531 A Manitoba Road S.E. 


Calgary 


Sportscraft Manufacturing Ltd. 
7005 - 104 Street 
Claresholm 


Superior Fibreglass Ltd. 
919 - 48 Avenue S.E. 
Calgary 


Travelaire Trailer Manufacturing Ltd. 
67 Golden West Avenue 
Red Deer 


Tissington Industries Ltd. 
88 Avenue and 100 Street, 
Grande Prairie 


Triangle Industries Ltd. 
15340 - 114 Avenue 
Edmonton 


Watson Industries (Alberta) Ltd. 
Claresholm 


Source: Alberta Bureau of Statistics 


-Travel Trailers 
-Truck Campers 


-Tent Trailers 


-Truck Canopies 
-Travel Trailers 


-Truck Campers 
-Travel Trailers 


-Industrial Housing Units 


-Travel Trailers 
-Truck Campers 


-Mobile Homes 





DATE DUE 
DATE DE RETOUR 


NLR 178 








